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Few marketers recognize the extraordinary range of metrics now available for
evaluating their strategies and tactics. In Marketing Metrics, four leading
researchers and consultants systematically introduce today's most powerful
marketing metrics. The authors show how to use a "dashboard" of metrics to
view market dynamics from various perspectives, maximize accuracy, and
"triangulate” to optimal solutions. Their comprehensive coverage includes
measurements of promotional strategy, advertising, and distribution; customer
perceptions; market share; competitors power; margins and profits; products and
portfolios; customer profitability; sales forces and channels; pricing strategies;
and more. You'll learn how and when to apply each metric, and understand
tradeoffs and nuances that are critical to using them successfully. The authors
also demonstrate how to use marketing metrics as leading indicators, identifying
crucial new opportunities and challenges. For clarity and simplicity all
calculations can be performed by hand, or with basic spreadsheet techniques. In
coming years, few marketers will rise to senior executive levels without deep
fluency in marketing metrics. This book is the fastest, easiest way to gain that
fluency.
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Phillip E. Pfeifer, David J. Reibstein

Few marketers recognize the extraordinary range of metrics now available for evaluating their strategies and
tactics. In Marketing Metrics, four leading researchers and consultants systematically introduce today's most
powerful marketing metrics. The authors show how to use a"dashboard" of metrics to view market
dynamics from various perspectives, maximize accuracy, and "triangulate” to optimal solutions. Their
comprehensive coverage includes measurements of promotional strategy, advertising, and distribution;
customer perceptions; market share; competitors' power; margins and profits; products and portfolios;
customer profitability; sales forces and channels; pricing strategies, and more. You'll learn how and when to
apply each metric, and understand tradeoffs and nuances that are critical to using them successfully. The
authors also demonstrate how to use marketing metrics as leading indicators, identifying crucial new
opportunities and challenges. For clarity and simplicity all calculations can be performed by hand, or with
basic spreadsheet techniques. In coming years, few marketers will rise to senior executive levels without
deep fluency in marketing metrics. This book isthe fastest, easiest way to gain that fluency.
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Editorial Review

Review

"In acategory that suffers from a surfeit of books related to persona experiences, one-off success stories
made possible by budgets and resources unavailable to most firms, outdated theories as quaint as
bloodletting, or mantras devoted to 'big ideas' or ‘exceeding expectations,’ 50+ metrics crackles like new
money. For CEOs and those in marketing trenches needing accountability, this is the best marketing book of
theyear." -- Nick Wreden, Strategy + Business

From the Back Cover

Few marketers recognize the extraordinary range of metrics now available for evaluating their strategies and
tactics. In Marketing Metrics, four leading researchers and consultants systematically introduce today's most
powerful marketing metrics. The authors show how to use a "dashboard" of metricsto view market
dynamics from various perspectives, maximize accuracy, and "triangulate” to optimal solutions. Their
comprehensive coverage includes measurements of promotional strategy, advertising, and distribution;
customer perceptions; market share; competitors power; margins and profits; products and portfolios;
customer profitability; sales forces and channels; pricing strategies, and more. You'll learn how and when to
apply each metric, and understand tradeoffs and nuances that are critical to using them successfully. The
authors also demonstrate how to use marketing metrics as leading indicators, identifying crucial new
opportunities and challenges. For clarity and simplicity all calculations can be performed by hand, or with
basic spreadsheet techniques. In coming years, few marketers will rise to senior executive levels without
deep fluency in marketing metrics. This book is the fastest, easiest way to gain that fluency.

About the Author

Paul W. Farrisis Landmark Communications Professor and Professor of Marketing at The Darden
Graduate Business School, University of Virginia, where he has taught since 1980. Professor Farris' research
has produced award-winning articles on retail power and measurement of advertising effects. He has
published many marketing articlesin publications such as the Harvard Business Review, Journal of
Marketing, Journal of Retailing, and Marketing Science. Farrisis currently working on methods for
integrating and improving marketing metrics. He is author or co-author of several books, including
Advertising Budgeting: A Report fromthe Field. Farris' consulting clients range from Procter & Gamble, to
Appleand IBM. Before moving to Virginia, he taught marketing at the Harvard Business School and also
has worked in product management for Unilever, Germany and account management for the LINTAS
advertising agency. Heisacurrent and past board member for several U.S and international companies.

Neil T. BendleisaPh.D. student in marketing at the Carlson School of Management, University of
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consulting, business systems improvement, and financial management. Bendle was responsible for
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faculty leader in external case sales. His teaching has won student awards and been recognized in Business
Week' s Guide to the Best Business Schools. His recent clients include Circuit City, Procter & Gamble, and
CarMax.

David J. Reibstein isthe William Stewart Woodside Professor and Professor of Marketing at the Wharton
School. His research focuses on marketing metrics and their link to financial consequences, competitive
marketing strategy, market segmentation, brand choice, and product line breadth. He has been published in
every major marketing journal and has authored or co-authored numerous books. He served as the Executive
Director of the Marketing Sciences Institute, and co-founded Wharton’s CMO Summit. Reibstein architected
and teaches the Wharton Executive Education course on marketing metrics. He consults with leading
businesses, including GE, Shell Oil, HP, Novartis, Johnson & Johnson, Merck, and Maor League Baseball.
He has served as Vice Dean and Director of Wharton's Graduate Division, as visiting professor at Stanford
and INSEAD, and as faculty member at Harvard. Reibstein was the co-founder of Shopzilla, one of the first
product search engines, and serves on several corporate boards.

Users Review
From reader reviews:
Paulette Cantu:

Book isto be different for every single grade. Book for children until adult are different content. To be sure
that book is very important normally. The book Marketing Metrics: 50+ Metrics Every Executive Should
Master ended up being making you to know about other know-how and of course you can take more
information. It is quite advantages for you. The e-book Marketing Metrics. 50+ Metrics Every Executive
Should Master is not only giving you alot more new information but also being your friend when you sense
bored. Y ou can spend your current spend time to read your reserve. Try to make relationship with all the
book Marketing Metrics. 50+ Metrics Every Executive Should Master. Y ou never really feel lose out for
everything in the event you read some books.

Paul Otoole:

In this period globalization it isimportant to someone to find information. The information will make
someone to understand the condition of the world. The fitness of the world makes the information better to
share. You can find alot of referrals to get information example: internet, newspaper, book, and soon. Y ou
will see that now, alot of publisher that will print many kinds of book. Typically the book that recommended
to you is Marketing Metrics. 50+ Metrics Every Executive Should Master this e-book consist alot of the
information on the condition of thisworld now. This specific book was represented just how can the world
has grown up. The terminology styles that writer use for explain it is easy to understand. The particular
writer made some analysis when he makes this book. Thisiswhy thisbook ideal al of you.

Barbara Palmer:

That publication can make you to feel relax. That book Marketing Metrics: 50+ Metrics Every Executive
Should Master was colorful and of course has pictures around. As we know that book Marketing Metrics:
50+ Metrics Every Executive Should Master has many kinds or genre. Start from kids until teenagers. For



example Naruto or Investigation company Conan you can read and think you are the character on there.
Therefore not at all of book are make you bored, any it offers you feel happy, fun and rest. Try to choose the
best book for you and try to like reading which.

Patricia Frazier:

Reading a e-book make you to get more knowledge from that. Y ou can take knowledge and information
originating from a book. Book is composed or printed or illustrated from each source that will filled update
of news. On this modern eralike now, many ways to get information are available for an individual. From
media socia including newspaper, magazines, science reserve, encyclopedia, reference book, story and
comic. You can add your knowledge by that book. Are you ready to spend your spare time to spread out your
book? Or just trying to find the Marketing Metrics: 50+ Metrics Every Executive Should Master when you
necessary it?
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