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Music, Movies, Meanings, and Markets focuses on macromarketing-rel ated
aspects of film music in general and on the cinemusical role of ambi-diegetic jazz
in particular. The book examines other work on music in motion pictures which
has dealt primarily with the traditional distinction between nondiegetic film
music (background music that comes from off-screen and is not audible to the
film’s characters, to further the dramatic development of plot, character, or other
themes) and diegetic music (source music produced on-screen and/or that is
audible to the film’s characters, adding to the realism of the mise-en-scéne
without contributing much to other dramatic meanings). This book defines,
describes, and illustrates another hitherto-neglected type of film music —ambi-
diegetic film music, which appears on-screen but which contributes to the
dramatic development of plot, character, and other themes.

Consistent with an interest in macromarketing, such ambi-diegetic film music
serves as akind of product placement (suitable for commercialization viathe
cross-promotion of soundtrack albums, for example) and plays arolein product
design. It also provides one type of symbolic consumer behavior that indicates
choices made by film characters when playing-singing-listening-or-dancing in
ways that reveal their personalities or convey other cinemusical meanings.
Morris Holbrook argues that ambi-diegetic film music sheds light on various
social issues—such as the age-old tension between art and entertainment as it
applies to the contrast between creative integrity and commercialization. Music,
Movies, Meanings, and Markets explores the ways in which ambi-diegetic jazz
contributes to the development of dramatic meanings in various films, many of
which address the art-versus-commerce theme as a central concern.
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Music, Movies, Meanings, and Markets focuses on macromarketing-rel ated aspects of film music in general
and on the cinemusical role of ambi-diegetic jazz in particular. The book examines other work on music in
motion pictures which has dealt primarily with the traditional distinction between nondiegetic film music
(background music that comes from off-screen and is not audible to the film’s characters, to further the
dramatic development of plot, character, or other themes) and diegetic music (source music produced on-
screen and/or that is audible to the film's characters, adding to the realism of the mise-en-scene without
contributing much to other dramatic meanings). This book defines, describes, and illustrates another
hitherto-neglected type of film music —ambi-diegetic film music, which appears on-screen but which
contributes to the dramatic development of plot, character, and other themes.

Consistent with an interest in macromarketing, such ambi-diegetic film music serves as akind of product
placement (suitable for commercialization viathe cross-promotion of soundtrack albums, for example) and
playsarolein product design. It aso provides one type of symbolic consumer behavior that indicates
choices made by film characters when playing-singing-listening-or-dancing in ways that reveal their
personalities or convey other cinemusical meanings. Morris Holbrook argues that ambi-diegetic film music
sheds light on various social issues —such as the age-old tension between art and entertainment as it applies
to the contrast between creative integrity and commercialization. Music, Movies, Meanings, and Markets
explores the ways in which ambi-diegetic jazz contributes to the development of dramatic meaningsin
various films, many of which address the art-versus-commerce theme as a central concern.
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Editorial Review
Review

‘At atimewhen so much marketing literature carries the weight of formulaic standardization, Morris
Holbr ook yet again reminds us of the creative possibilities within marketing theory. This book
beautifully explores decades of jazz and film in order to explore meta-narratives at the level of the
tragic and the sublime within marketing, consumer culture and lifein general. Rich, personable and
beautifully written, this culmination of a lifetime of rumination and love of music is maybe hisfinest
work yet; awonderful book from a great scholar.” — Alan Bradshaw, Royal Holloway, University of
London

About the Author

MorrisB. Holbrook isthe W. T. Dillard Professor Emeritus of Marketing in the Graduate School of
Business at Columbia University. His research has covered awide variety of topics in marketing, consumer
behavior, and related fields — with a special focus on communication in general and on aesthetics, semiotics,
hermeneutics, art, and entertainment in particular. Recent books include Consumer Research (1995);
Consumer Value (edited, 1999); and Playing the Changes on the Jazz Metaphor (2007).

Users Review
From reader reviews:
Shirley Arrington:

Here thing why this particular Music, Movies, Meanings, and Markets. Cinemajazzamatazz (Routledge
Interpretive Marketing Research) are different and reliable to be yours. First of al reading through a book is
good however it depends in the content of the usb ports which is the content is as scrumptious as food or not.
Music, Movies, Meanings, and Markets. Cinemajazzamatazz (Routledge I nterpretive Marketing Research)
giving you information deeper as different ways, you can find any book out there but there is no book that
similar with Music, Movies, Meanings, and Markets: Cinemajazzamatazz (Routledge Interpretive Marketing
Research). It gives you thrill looking at journey, its open up your own eyes about the thing that happened in
the world which is probably can be happened around you. Y ou can easily bring everywhere like in recreation
area, café, or even in your method home by train. In case you are having difficultiesin bringing the branded
book maybe the form of Music, Movies, Meanings, and Markets: Cinemajazzamatazz (Routledge
Interpretive Marketing Research) in e-book can be your alternate.

Jeffrey Drake:

A lot of people aways spent their particular free time to vacation or go to the outside with them loved ones
or their friend. Did you know? Many alot of people spent these people free time just watching TV, or even
playing video games all day long. If you need to try to find a new activity that is look different you can read



some sort of book. It isrealy fun for you personally. If you enjoy the book that you just read you can spent
24 hours a day to reading a e-book. The book Music, Movies, Meanings, and Markets: Cinemajazzamatazz
(Routledge Interpretive Marketing Research) it doesn't matter what good to read. There are alot of people
that recommended this book. These folks were enjoying reading this book. Should you did not have enough
space to deliver this book you can buy the actual e-book. Y ou can mQOore very easily to read this book from
the smart phone. The price is not to fund but this book features high quality.

Delores Villarreal:

Areyou kind of occupied person, only have 10 or maybe 15 minute in your time to upgrading your mind
talent or thinking skill even analytical thinking? Then you have problem with the book as compared to can
satisfy your limited time to read it because all this time you only find reserve that need more time to be go
through. Music, Movies, Meanings, and Markets: Cinemajazzamatazz (Routledge Interpretive Marketing
Research) can be your answer mainly because it can be read by a person who have those short spare time
problems.

Elizabeth Johannes:

Aswe know that book is significant thing to add our expertise for everything. By areserve we can know
everything we wish. A book is agroup of written, printed, illustrated or blank sheet. Every year seemed to be
exactly added. Thisreserve Music, Movies, Meanings, and Markets: Cinemajazzamatazz (Routledge
Interpretive Marketing Research) was filled with regards to science. Spend your extratime to add your
knowledge about your scientific disciplines competence. Some people has severa feel when they reading the
book. If you know how big good thing about a book, you can truly feel enjoy to read a publication. In the
modern eralike today, many ways to get book that you just wanted.
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