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Brand New’ s revolutionary innovation processis a proven road map you can put
to work immediately to create successful new products, services, and business
models. Written by leading innovation practitioners, and the coauthor of the
bestseller Customers for Life, the authors of thistightly focused, highly
entertaining book have nailed the issue perfectly when it comes to successfully
introducing anything new.

Research shows peopl e like new products and services. Indeed they go out of
their way to try to find them. Y et companies are truly terrible at providing new
products and services that meet these customers’ needs.

Why are companies so bad at giving customers what they want? Because they
lack a simple proven process that makes sure innovation occurs efficiently time
after time.

No one knows this better than Mike Maddock and his team at Maddock Douglas,
the Agency of Innovation,™ which has worked closely with more than a quarter
of Fortune 100.

To solve the innovation paradox, Maddock explains the process his team has
used to help the world’ s best companies and shows you how to

- Find needs and opportunity in the marketplace

- Come up with significant market insights

- Create compelling communication (using the actual words your customers use)
to convince people to try your new creation

What has worked for some of the world’ s most successful companies, when it
comes to innovation, will work for you. Start putting the lessons of Brand New to
work for you...before the competition does.
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Brand New' s revolutionary innovation processis a proven road map you can put to work immediately to
create successful new products, services, and business models. Written by leading innovation practitioners,
and the coauthor of the bestseller Customers for Life, the authors of this tightly focused, highly entertaining
book have nailed the issue perfectly when it comes to successfully introducing anything new.

Research shows people like new products and services. Indeed they go out of their way to try to find them.
Y et companies aretruly terrible at providing new products and services that meet these customers' needs.

Why are companies so bad at giving customers what they want? Because they lack a simple proven process
that makes sure innovation occurs efficiently time after time.

No one knows this better than Mike Maddock and his team at Maddock Douglas, the Agency of
Innovation,™ which has worked closely with more than a quarter of Fortune 100.

To solve the innovation paradox, Maddock explains the process his team has used to help the world' s best
companies and shows you how to

- Find needs and opportunity in the marketplace

- Come up with significant market insights

- Create compelling communication (using the actual words your customers use) to convince peopleto try
your new creation

What has worked for some of the world’s most successful companies, when it comes to innovation, will
work for you. Start putting the lessons of Brand New to work for you...before the competition does.
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Editorial Review

From the Inside Flap
BRAND NEW Solving the Innovation Paradox—How Great Brands I nvent and Launch New
Products, Services, and Business Models

Brand New's revolutionary innovation process is a proven road map you can put to work immediately to
create successful new products, services, and business models. Leading innovation practitioners, and the
coauthor of the bestseller Customersfor Life, the authors of this tightly focused, highly entertaining book
have nailed the issue perfectly when it comes to successfullyintroducing anything new.

Research shows people like new products and services. Indeed they go out of their way to try to find them.
Y et companies are truly terrible at providing new products and services that meet these customers' needs.

Why are companies so bad at giving customers what they want? Because they lack a simple proven process
that makes sure innovation occurs efficiently time after time.

No one knows this better than Mike Maddock and histeam at Maddock Douglas, the Agency of Innovation,
which has worked closely with more than a quarter of the Fortune 100. To solve the innovation paradox,
Maddock explains the process his team has used to help the world's best companies and shows you how to:

- Find needs and opportunity in the marketplace

- Come up with significant market insights

- Create compelling communication (using the actual words your customers use) to convince peopleto try
your new creation

What has worked for some of the world's most successful companies, when it comes to innovation, will work
for you. Start putting the lessons of Brand New to work . . . before the competition does.

From the Back Cover
Praisefor BRAND NEW

"If you'rein charge of driving breakthrough innovation, this book is a great road map."—Stephen Liguori,
Executive Director of Global Marketing, General Electric

"I've worked with Mike and his team for many years and havewatched them evolve into an idea machine that
consistently delivers winning innovations for companies big and small. This book shares the fuel that makes
their innovation machine really hum. I highly recommend it for anyone who values big thinkers and big
ideas to move their company forward."—Barry Calpino, Vice President, Breakthrough Innovation, Kraft

"Driving innovation is on most CEOs' 'must-do’ list. This book should be sitting right next to that
list."—Marshall Goldsmith, New York Times andmillion-copy bestselling author of Mojo and What Got You
Here Won't Get You There

"This book shows that innovation doesn't have to be a eureka moment butcan be predictably tapped to



repeatedly unlock new revenue opportunities."—Rand Stagen, CEO, Stagen Consulting
Make innovation Brand New—the breakthrough book redefining innovation.
How does David beat Goliath?

How do the best brands in the world create customers for life?

What is the highest indicator of future profitabilityaccording to many on Wall Street?
The answer to all three questionsis the same: by creating game-changing new products.

Brand New explainsin step-by-step fashion what you need to do (and what you should never do) to innovate
effectively.

About the Author

G. Michael Maddock isthe founding partner and Chairman of Maddock Douglas
(www.maddockdouglas.com) a ninety-person consulting firm whose mission is to conceptualize, design,
build, and launch new products and brands that have a high probability of success. Their clientsinclude
Allstate, Cargill, ESPN, Hess, International Paper, Johnson & Johnson, Mohegan Sun, Procter & Gamble,
Schering-Plough, and Unilever. Maddock, a frequent speaker at marketing and innovation conferences
worldwide, is also coauthor of the"lnnovation Engine” column on BusinessWeek.com.

Luisa C. Uriarteis partner and Executive Vice President of Maddock Douglas where she oversees the
insights and research functions for the firm. Luisa has more than twenty years of experience in managing
research and marketing consulting projects of international scope.

Paul B. Brown is alongtime contributor to the New York Times. A former editor and writer for
BusinessWeek, Forbes, and Inc., Brown is the author or coauthor of numerous bestsellers, including
Customersfor Life, written with Carl Sewell, which has sold more than 1 million copies worldwide.

Users Review
From reader reviews:
Mary Stockton:

The book Brand New: Solving the Innovation Paradox -- How Great Brands Invent and Launch New
Products, Services, and Business Models can give more knowledge and information about everything you
want. So just why must we leave the best thing like a book Brand New: Solving the Innovation Paradox --
How Great Brands Invent and Launch New Products, Services, and Business Models? A few of you have a
different opinion about e-book. But one aim that book can give many information for us. It is absolutely
correct. Right now, try to closer using your book. Knowledge or facts that you take for that, you may give for
each other; it is possible to share al of these. Book Brand New: Solving the Innovation Paradox -- How
Great Brands Invent and Launch New Products, Services, and Business Models has simple shape but the
truth isknow: it has great and massive function for you. Y ou can appear the enormous world by wide open
and read a publication. So it is very wonderful.



ErnestoHarrdll:

Do you among people who can't read satisfying if the sentence chained in the straightway, hold on guysthis
specific aren't like that. This Brand New: Solving the Innovation Paradox -- How Great Brands Invent and
Launch New Products, Services, and Business Models book is readable by simply you who hate the perfect
word style. Y ou will find the facts here are arrange for enjoyable studying experience without leaving even
decrease the knowledge that want to give to you. The writer involving Brand New: Solving the Innovation
Paradox -- How Great Brands Invent and Launch New Products, Services, and Business Models content
conveys thinking easily to understand by lots of people. The printed and e-book are not different in the
information but it just different asit. So, do you even now thinking Brand New: Solving the Innovation
Paradox -- How Great Brands Invent and Launch New Products, Services, and Business Models is not
loveable to be your top record reading book?

Wayne Hankinson:

Do you one of the book lovers? If so, do you ever fedling doubt if you are in the book store? Try and pick
one book that you find out the inside because don't ascertain book by its protect may doesn't work hereis
difficult job because you are frightened that the inside maybe not since fantastic as in the outside appearance
likes. Maybe you answer might be Brand New: Solving the Innovation Paradox -- How Great Brands Invent
and Launch New Products, Services, and Business Models why because the amazing cover that make you
consider concerning the content will not disappoint anyone. The inside or content will be fantastic as the
outside aswell as cover. Y our reading 6th sense will directly make suggestions to pick up this book.

Jennifer David:

Do you like reading a e-book? Confuse to looking for your chosen book? Or your book ended up being rare?
Why so many problem for the book? But any kind of people feel that they enjoy to get reading. Some people
likes examining, not only science book but additionally novel and Brand New: Solving the Innovation
Paradox -- How Great Brands Invent and Launch New Products, Services, and Business Models as well as
others sources were given knowledge for you. After you know how the truly amazing a book, you feel want
to read more and more. Science e-book was created for teacher or students especially. Those ebooks are
helping them to increase their knowledge. In various other case, beside science e-book, any other book likes
Brand New: Solving the Innovation Paradox -- How Great Brands Invent and Launch New Products,
Services, and Business Models to make your spare time considerably more colorful. Many types of book like
this one.
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