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This book is suitable for Undergraduates and PostgraduatesMBA coursesin
International Marketing, Export Marketing and International Trade. This book
comprehensively covers both international marketing and export management.
Thisis afocus on marketing decisions and management processesinvolved in
exporting and not simply a'how to' treatment of technical export details. This 6th
edition has been written in response to the continually rapid changesin
international marketing and the new challenges that are arising, including
increased coverage of cultural differences, logistics, supply chain management
and the impact of the internet on international marketing and exports. Thereis
increased coverage of the 2 most important emerging markets of the the 21st
century; Chinaand India. New cases from companies including Dell, Unilever
and Microsoft help students apply the theory.
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Editorial Review
From the Back Cover

New opportunities and challenges are arising in global marketing and exporting. Opportunities are
expanding asinternational trade continues to grow rapidly, and e-commerce enables even the smallest
businesses to find potential customers and means of distribution across the globe. Challenges are resulting
from increased competition, disruptions in trade flows caused by military actions, anxiety over terrorism and
global warming, and health hazards. The effects of business activity on all sectors of society, and
particularly on the environment, are highly scrutinised, whilst factors including ethics, social responsibility,
public policy, and company responses are an essential concern.

International Marketing and Export Management focuses on the marketing decisions and management
processes involved in developing export and other types of international marketing operations. The key
procedural aspects and activities required in exporting, which the manager must know, are covered.
Alongside an emphasis on exporting as a marketing activity, al other modes of foreign market entry are also
covered thoroughly.

New to the sixth edition

- Updated material on Chinaand India - the most important emerging markets in the modern business world

- Increased emphasis on the critical importance of cultural differencesin all aspects of exporting and
international management

- Enhanced coverage of logistics and supply chain management, reflecting its great importance in marketing
management

- Integrated discussion in each chapter of the effects of the continuing information revolution, including the
impact of the Internet, the World Wide Web, and e-commerce

- New case studies and examples both from well-known companies, such as Dell, Unilever and Microsoft,
and a number of smaller firms that are finding growing opportunities in exporting and international
marketing

This book isideally suited to

- Undergraduate and graduate students taking courses in export management or international marketing

- MBA courses and other tertiary non-university programs in export management and international
marketing

- Export/international marketing practitioners seeking fresh insightsinto the field of international marketing
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Users Review
From reader reviews:
LillieLevine

Book isto be different for each and every grade. Book for children right up until adult are different content.
Asitisknown to usthat book is very important usually. The book International Marketing and Export
Management (6th Edition) was making you to know about other information and of course you can take
more information. It is quite advantages for you. The publication International Marketing and Export
Management (6th Edition) is not only giving you much more new information but also to become your friend
when you experience bored. Y ou can spend your own personal spend time to read your publication. Try to
make relationship together with the book International Marketing and Export Management (6th Edition).

Y ou never truly fed lose out for everything in the event you read some books.

Shirley Pedro:

A lot of people always spent all their free time to vacation or maybe go to the outside with them loved ones
or their friend. Do you realize? Many alot of people spent these people free time just watching TV, or
maybe playing video games al day long. If you need to try to find a new activity thisislook different you
can read a new book. It isreally fun for you personaly. If you enjoy the book that you read you can spent the
whole day to reading a guide. The book International Marketing and Export Management (6th Edition) it is
extremely good to read. There are alot of folks that recommended this book. These were enjoying reading
this book. When you did not have enough space to bring this book you can buy the actual e-book. Y ou can
mOore quickly to read this book from a smart phone. The price is not to cover but this book has high quality.

Calvin Copher:

Reading a book being new life stylein thisyr; every people loves to go through a book. When you read a



book you can get alot of benefit. When you read guides, you can improve your knowledge, due to the fact
book has alot of information into it. The information that you will get depend on what kinds of book that
you have read. If you wish to get information about your research, you can read education books, but if you
act like you want to entertain yourself you are able to afiction books, this sort of us novel, comics, and also
soon. The International Marketing and Export Management (6th Edition) provide you with new experience
in reading a book.

Rex Vogler:

Many people said that they feel bored stiff when they reading a book. They are directly felt it when they get
a half regions of the book. Y ou can choose the book International Marketing and Export Management (6th
Edition) to make your current reading is interesting. Y our own personal skill of reading expertiseis
developing when you similar to reading. Try to choose very simple book to make you enjoy to learn it and
mingle the sensation about book and reading through especialy. It isto beinitially opinion for you to like to
open up abook and examine it. Beside that the reserve International Marketing and Export Management (6th
Edition) can to be anewly purchased friend when you're really feel alone and confuse using what must
you're doing of that time.
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