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Presenting Advertising as it is actually Practiced. Known for its current
examples, the author&#39s ability to pull from real-world experiences, and clear
writing style, the 14th edition of Contemporary Advertising is a popular favorite
among Advertising faculty and students. Taking a comprehensive view of the
industry, this text presents advertising from the creative stand-point, and the
authors draw from their industry experience to lend life to the examples. This text
continues to address the importance of Integrated Marketing Communications
(IMC) in the field of Advertising and how it impacts advertising strategy through
featured examples of IMC campaigns.
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Editorial Review

About the Author
Christian Arens brings more than 15 years of theoretical and practical business, advertising and marketing
experience. He has served in such positions as Partner at Catalyst S+F, President at MindTime Technologies,
VP/Digital Strategy at DraftFCB and VP Group Media Director at Carat Interactive. In his advertising days,
Chris worked on such clients as Motorola, RadioShack, Amazon.com, Electronic Arts, EarthLink, AT&T,
Taco Bell, Levi's, MLB.com, AAA,  Microsoft, Avaya, Progressive insurance and more. Successful in
starting and helping to raise capital for companies, who he continues to advise in business strategy,
revenue/channel development, marketing, advertising and fundraising. Chris is also an active leader in the
digital advertising community, frequently speaking at industry events.

Michael F. Weigold is Associate Dean for Undergraduate Affairs and Professor of Advertising at the
University of Florida.  He has taught the introductory advertising class for nearly two decades at UF and also
regularly teaches courses in advertising research, advertising campaigns, science communication, and
communication theory.

Professor Weigold has won many awards for both his teaching and scholarship. In 2007, he was designated
International Educator of the Year for the College of Journalism and Communications and was one of twenty
International Ambassadors for the University of Florida. That same year, he was awarded a Faculty
Achievement Award by UF. In 2004, he was named the College's Teacher of the Year.

He is the author or coauthor of over 40 publications and numerous conference papers. He has received a
College of Journalism and Communications Researcher of the Year award, and his research has been funded
by organizations that include the Kaiser Family Foundation, the Shands Cancer Center, and NASA.

Professor Weigold's professional experience includes account planning at Fraily & Wilson, an Orlando
advertising agency. He has also served as a consultant to a number of organizations, including KOBACO of
South Korea, Unilever, Brown & Williamson, NASA, and many local clients.

Users Review

From reader reviews:

Alfred Cox:

The book Contemporary Advertising and Integrated Marketing Communications, 14th Edition can give more
knowledge and also the precise product information about everything you want. Why must we leave a good
thing like a book Contemporary Advertising and Integrated Marketing Communications, 14th Edition? Some
of you have a different opinion about book. But one aim that will book can give many data for us. It is
absolutely suitable. Right now, try to closer along with your book. Knowledge or info that you take for that,
you could give for each other; you are able to share all of these. Book Contemporary Advertising and
Integrated Marketing Communications, 14th Edition has simple shape however you know: it has great and
massive function for you. You can appearance the enormous world by open up and read a publication. So it
is very wonderful.



Debra Rubino:

Reading can called head hangout, why? Because if you are reading a book particularly book entitled
Contemporary Advertising and Integrated Marketing Communications, 14th Edition the mind will drift away
trough every dimension, wandering in each aspect that maybe unfamiliar for but surely will become your
mind friends. Imaging just about every word written in a publication then become one contact form
conclusion and explanation which maybe you never get prior to. The Contemporary Advertising and
Integrated Marketing Communications, 14th Edition giving you another experience more than blown away
your mind but also giving you useful info for your better life in this particular era. So now let us demonstrate
the relaxing pattern this is your body and mind will be pleased when you are finished studying it, like
winning an activity. Do you want to try this extraordinary investing spare time activity?

Christopher Cunningham:

Do you have something that that suits you such as book? The e-book lovers usually prefer to select book like
comic, short story and the biggest the first is novel. Now, why not seeking Contemporary Advertising and
Integrated Marketing Communications, 14th Edition that give your entertainment preference will be satisfied
by simply reading this book. Reading routine all over the world can be said as the way for people to know
world a great deal better then how they react towards the world. It can't be said constantly that reading
addiction only for the geeky individual but for all of you who wants to always be success person. So , for all
you who want to start reading through as your good habit, you can pick Contemporary Advertising and
Integrated Marketing Communications, 14th Edition become your own personal starter.

Kerry Maye:

You can find this Contemporary Advertising and Integrated Marketing Communications, 14th Edition by go
to the bookstore or Mall. Simply viewing or reviewing it could to be your solve issue if you get difficulties
for the knowledge. Kinds of this guide are various. Not only simply by written or printed but can you enjoy
this book by e-book. In the modern era such as now, you just looking by your mobile phone and searching
what your problem. Right now, choose your current ways to get more information about your book. It is
most important to arrange you to ultimately make your knowledge are still revise. Let's try to choose suitable
ways for you.
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