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Editorial Review

Review

""The saying 'You don't get a second chance to make a good first impression' holds true for brand
management. Kapferer (HEC School of Management, France) notes the importance of building brand equity
from the start. 'A brand does in fact act as a genetic programme, ' Kapferer states. 'What is done at birth
exerts a long-lasting influence of market perceptions.' Each early step, from creating the product prototype
and bringing it to market to shaping its identity, lays the groundwork for what the brand will become. But
even a strong brand such as Coca-Cola cannot coast on its reputation alone. Kapferer discusses how
safeguarding brand equity in today's business environment is more challenging than ever because companies
have to contend with retailer brands, global competition, and the Internet. The payoffs can be enormous,
though, with Coca-Cola's brand valued at $69 billion, Microsoft's at $64 billion, and IBM's, $51 billion. In
addition to the branding process, this new edition (1st ed., Strategic Brand Management, CH, Sep'94, 32-
0404) also covers other aspects of brand management: brand extension, name changes, brand revitalization,
and global brand management. Summing Up: Recommended. Upper-division undergraduate and graduate
students; marketing faculty, researchers, and practitioners.""--P. G. Kishel, Cypress College in CHOICE

About the Author
Jean-Noël Kapferer is a professor of marketing strategy at HEC School of Management in France. He is the
author of Reinventing the Brand (also published by Kogan Page).

Users Review

From reader reviews:

Kevin Kennard:

Reading a publication tends to be new life style on this era globalization. With looking at you can get a lot of
information that will give you benefit in your life. Having book everyone in this world can certainly share
their idea. Ebooks can also inspire a lot of people. Plenty of author can inspire their reader with their story or
maybe their experience. Not only situation that share in the textbooks. But also they write about advantage
about something that you need case in point. How to get the good score toefl, or how to teach your sons or
daughters, there are many kinds of book that you can get now. The authors these days always try to improve
their expertise in writing, they also doing some research before they write to the book. One of them is this
The New Strategic Brand Management: Creating and Sustaining Brand Equity Long Term (New Strategic
Brand Management: Creating & Sustaining Brand Equity).

Edward McClung:

People live in this new day time of lifestyle always try to and must have the free time or they will get great
deal of stress from both daily life and work. So , when we ask do people have extra time, we will say
absolutely indeed. People is human not really a robot. Then we consult again, what kind of activity are you
experiencing when the spare time coming to you actually of course your answer will probably unlimited



right. Then ever try this one, reading publications. It can be your alternative with spending your spare time,
the book you have read is usually The New Strategic Brand Management: Creating and Sustaining Brand
Equity Long Term (New Strategic Brand Management: Creating & Sustaining Brand Equity).

Lucille Grant:

The New Strategic Brand Management: Creating and Sustaining Brand Equity Long Term (New Strategic
Brand Management: Creating & Sustaining Brand Equity) can be one of your beginner books that are good
idea. Many of us recommend that straight away because this guide has good vocabulary that can increase
your knowledge in language, easy to understand, bit entertaining but delivering the information. The article
writer giving his/her effort to put every word into enjoyment arrangement in writing The New Strategic
Brand Management: Creating and Sustaining Brand Equity Long Term (New Strategic Brand Management:
Creating & Sustaining Brand Equity) yet doesn't forget the main point, giving the reader the hottest in
addition to based confirm resource data that maybe you can be one of it. This great information may drawn
you into brand-new stage of crucial thinking.

Cynthia Briscoe:

As we know that book is vital thing to add our understanding for everything. By a reserve we can know
everything we wish. A book is a pair of written, printed, illustrated or perhaps blank sheet. Every year has
been exactly added. This e-book The New Strategic Brand Management: Creating and Sustaining Brand
Equity Long Term (New Strategic Brand Management: Creating & Sustaining Brand Equity) was filled in
relation to science. Spend your time to add your knowledge about your technology competence. Some people
has several feel when they reading the book. If you know how big selling point of a book, you can sense
enjoy to read a guide. In the modern era like at this point, many ways to get book you wanted.
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