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The present book provides an enterprise-wide guide for anyone interested in
pursuing analytic methods in order to compete effectively. It supplements more
general texts on statistics and data mining by providing an introduction from
leading practitioners in business analytics and real case studies of firms using
advanced analytics to gain a competitive advantage in the marketplace. In the era
of “big data” and competing analytics, this book provides practitioners applying
business analytics with an overview of the quantitative strategies and techniques
used to embed analysis results and advanced algorithms into business processes
and create automated insight-driven decisions within the firm. Numerous studies
have shown that firms that invest in analytics are more likely to win in the
marketplace. Moreover, the Internet of Everything (IoT) for manufacturing and
social-local-mobile (SOLOMO) for services have made the use of advanced
business analytics even more important for firms. These case studies were all
developed by real business analysts, who were assigned the task of solving a
business problem using advanced analytics in a way that competitors were not.
Readers learn how to develop business algorithms on a practical level, how to
embed these within the company and how to take these all the way to
implementation and validation.
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Editorial Review

From the Back Cover
The present book provides an enterprise-wide guide for anyone interested in pursuing analytic methods in
order to compete effectively. It supplements more general texts on statistics and data mining by providing an
introduction from leading practitioners in business analytics and real case studies of firms using advanced
analytics to gain a competitive advantage in the marketplace. In the era of “big data” and competing
analytics, this book provides practitioners applying business analytics with an overview of the quantitative
strategies and techniques used to embed analysis results and advanced algorithms into business processes
and create automated insight-driven decisions within the firm. Numerous studies have shown that firms that
invest in analytics are more likely to win in the marketplace. Moreover, the Internet of Everything (IoT) for
manufacturing and social-local-mobile (SOLOMO) for services have made the use of advanced business
analytics even more important for firms. These case studies were all developed by real business analysts,
who were assigned the task of solving a business problem using advanced analytics in a way that competitors
were not. Readers learn how to develop business algorithms on a practical level, how to embed these within
the company and how to take these all the way to implementation and validation.

About the Author
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and his PhD in Financial Economics from Indira Gandhi Institute of Development Research (IGIDR),
Mumbai, India. He currently works as a professor at Madras School of Economics, Chennai, India, where he
regularly offers courses on Financial Economics and Econometrics, and on Advanced Quantitative
Techniques. In terms of his former career he also worked at GE Capital, the financial services division of the
General Electric Company, and has held various quantitative analysis roles in the company’s finance
services. He also founded and headed the GE – MSE decision Sciences Laboratory, where he was
responsible for developing state of the art research output for GE. He has also published several research
articles in various international journals. His research interests include: Financial Economics and
Econometrics, Quantitative Techniques and Advanced Analytics.

David Fogarty received his BS in International Relations from Connecticut State University, USA, his PhD
in Applied Statistics from Leeds Metropolitan University, UK, and his MBA with a concentration in
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various adjunct academic appointments at both the graduate and undergraduate level in statistics,
international management and quantitative analysis at the University of Liverpool (UK), Trident University
(USA), Manhattanville College (USA), University of New Haven (USA), SUNY Purchase College (USA),
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University (USA). Dr. Fogarty is also an "Honorary Professor" at the Madras School of Economics in
Chennai, India and has given guest lectures in Asia at East China Normal University (Shanghai, China), Ivey
Business School (Hong Kong, China), and the City University of Hong Kong. He has also taught business
analytics courses at the esteemed GE Crotonville Management Development Institute in Crotonville, New
York. Since obtaining his PhD, he has continued to collaborate with several universities and leading
academics to pursue academic research and has several published research papers in peer-reviewed academic
journals. His research interests include: how to conduct analysis with missing data, the cultural meaning of
data, integrating genetic algorithms into the statistical science framework, and many other topics related to
quantitative analysis in business.

Users Review

From reader reviews:

Mary Richie:

Book will be written, printed, or highlighted for everything. You can realize everything you want by a e-
book. Book has a different type. As we know that book is important matter to bring us around the world.
Next to that you can your reading expertise was fluently. A guide Advanced Business Analytics: Essentials
for Developing a Competitive Advantage (Springerbriefs in Business) will make you to end up being
smarter. You can feel far more confidence if you can know about every thing. But some of you think that
will open or reading the book make you bored. It is far from make you fun. Why they could be thought like
that? Have you in search of best book or suitable book with you?

Donald Scott:

A lot of people always spent their free time to vacation or perhaps go to the outside with them loved ones or
their friend. Are you aware? Many a lot of people spent they will free time just watching TV, or playing
video games all day long. If you want to try to find a new activity honestly, that is look different you can
read some sort of book. It is really fun for yourself. If you enjoy the book you read you can spent all day long
to reading a e-book. The book Advanced Business Analytics: Essentials for Developing a Competitive
Advantage (Springerbriefs in Business) it is extremely good to read. There are a lot of people that
recommended this book. These people were enjoying reading this book. Should you did not have enough
space to bring this book you can buy the e-book. You can m0ore effortlessly to read this book out of your
smart phone. The price is not to cover but this book possesses high quality.

Aaron Eldred:

The book untitled Advanced Business Analytics: Essentials for Developing a Competitive Advantage
(Springerbriefs in Business) contain a lot of information on that. The writer explains the woman idea with
easy technique. The language is very clear to see all the people, so do definitely not worry, you can easy to
read it. The book was written by famous author. The author will take you in the new era of literary works. It
is possible to read this book because you can please read on your smart phone, or device, so you can read the
book with anywhere and anytime. If you want to buy the e-book, you can start their official web-site along
with order it. Have a nice learn.



Jeffrey Channell:

Many people spending their time frame by playing outside having friends, fun activity along with family or
just watching TV all day long. You can have new activity to spend your whole day by looking at a book.
Ugh, do you think reading a book can definitely hard because you have to accept the book everywhere? It ok
you can have the e-book, taking everywhere you want in your Touch screen phone. Like Advanced Business
Analytics: Essentials for Developing a Competitive Advantage (Springerbriefs in Business) which is keeping
the e-book version. So , why not try out this book? Let's find.
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